








The Case for Biodiesel in Australia

•Government taxation changes

•The formalisation of fuel standards has made the 
production and sale of biodiesel a commercially 
viable opportunity.

•Gull identified an economic opportunity in the 
production and sale of bio-diesel and has invested 
in a biodiesel production facility in Queensland 
with plans for one in Kwinana.



Market Research

• To understand consumers perceptions of diesel and 
the motivations for using it.

• Investigate the impressions of biodiesel, and 
understand the motivators and barriers to 
purchasing it.

• Explore the impact of the seller brand on customer’s 
consideration.

• Investigate the positioning options available, i.e
premium, value/discount and environmental. 



Market Research Results

1. Diesel drivers, not unlike all drivers, were concerned 
about power, reliability and economy. 
2. Would not pay more for biodiesel blend.
3.Environmental friendliness would not be a key driver in 
the decision to purchase. 
4. Would be more likely to try it if offered by an 
established retailer.
5. Saw community concern and innovation as a good fit 
with Gull.



Market Research Results

•Offer a blend of up to 20%
•Offer Gull Bio-D for 3 cents below conventional diesel.
•Differentiate the product through ‘greener fuel, greener 
future’ themes
•Build Gull’s brand through being first to market














